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IMPACT MÉMOIRE
COGNITIVE PRE TESTING WITHOUT
CONSUMER INTERVIEW



CASE STUDY IMPACT POSITIF

Balancing effectiveness and CSR message is possible !



SCIENCE AND EXPERTISE FOR 
EFFECTIVE ADVERTISING

WWW.IMPACTMEMOIRE.COM

@IMPACTMÉMOIRE
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https://impactmemoire.com/
https://www.linkedin.com/company/impact-memoire/mycompany/

